
The Qmuli ad.hoc Guide

This is a quick guide to help you make sure that the ad fi le you supply is created correctly – it also has pricing 
information. It is divided into the following sections:

• Really quick guide: how to prepare you ad fi le for upload to ad.hoc

• Images: colour and resolution

• Artwork Sizes: Type Area, Trim, Bleed and PDF dimensions

• PDF creation: Creating a PDF/X-1a fi le

• Prices

Really Quick Guide

1. Make sure your images are in the right colour space (ISOcoated_v2_eci.icc) and at a good resolution on 

the page (300 pixels per inch).

2. Make sure that your page dimensions (type area, trim and bleed – as required) are correct for the 

publication and ad size booked.

3. Create your PDF as a PDF/X-1a:2001 fi le, making sure that you use the right crop mark offset value if crop 

marks are required.

Images: Colour
One of the real benefi ts of the ad.hoc service is that we optimise the colour of your ad for you, so you don’t 

have to worry about ICC profi les, colour conversions or any of that stuff. We can do the best job of optimising 

your images if they are in the ISOcoated_v2_eci.icc colour space (also known as 39L). We will do a pretty 

good job if your images are in US_Web_Coated_(SWOP)_v2 (or SWOP for short) as well. If you want to 

check what colour space your images are in, you can open them in Adobe Photoshop, and select Document 

Profi le from the little pop-up menu at the bottom of the fi le window (see image below).

If all that doesn’t mean much to you then don’t worry - just try and make sure that the images you use are 

in CMYK (cyan, magenta, yellow and black) and are as good a quality as you can manage. You should also 

make sure that all the other elements on your page (tint panels, lines, logos, type, etc.) are all specifi ed using 

CMYK (with no special colours like Pantones and no RGB). 
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Images: Resolution
As regards resolution the golden rule is that your images should be at 300 ppi (pixels per inch) on the page. 

Newspapers will generally let you get away with less - as little as 150 ppi sometimes - but if you aim for 300 ppi 

you will be safe. To fi nd out what your pixels per inch resolution is follow the steps below:

(a) open your image in Adobe Photoshop (or another image editor application), and select Document 

Dimensions from the little pop-up menu at the bottom of the fi le window (see image below); 

(b) look at what scale the image is being used at within your ad page (In Adobe InDesign, click on the 

image with the Direct Selection Tool (the white pointer arrow) and look at the value in the scaling fi eld in 

the measurement palette (see image below); 

(c) divide the image resolution value by the scaling value to calculate the actual pixel per inch resolution (for 

that image) on the page. Here are 2 example calculations:

i) if your image resolution is 150 ppi and the image is scaled at 50% on the page, then your image’s 

resolution on the page is 300 ppi (because 150 divided by 50% [or 0.5] = 300), 

ii) if your image resolution is 600 ppi and the image is scaled at 200% on the page, then your 

image’s resolution on the page is 300 ppi (because 600 divided by 200% [or 2] = 300).
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Artwork Sizes
Getting the size of your ad right is absolutely critical as we cannot accept a fi le created to the wrong 

size. Unfortunately it can be quite confusing getting it exactly right and it is the most common problem our 

customers encounter. So here is a quick explanation of how to get it right fi rst time.

There are 3 different ways in which an ad might need to be supplied. We call these:

• Type Area Ads

• Trim & Bleed Ads

• Crop to Bleed Ads

Type Area Ads

These are the kinds of ads that are used in newspapers. They are also sometimes used in magazines – 

generally for smaller size ads such as quarter page ads, etc. The main thing about them is that the PDF fi le has 

to be built to precisely to the same dimensions as the Type Area specifi ed, so if the Type Area is 341 mm high 

by 264 mm wide the PDF must be built to that size too, so the ad should have no bleed or crop marks. For now 

all you need to know is to create your document (In Adobe InDesign for example) to the correct dimensions 

(see image below). We will explain how to generate the PDF correctly in the next section (PDF Creation).
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Trim & Bleed Ads

These are the kind of ads that are mostly used in magazines and newspaper supplements. The main thing 

about them is that the PDF fi le needs to be supplied with bleed and crop marks included within it. The 

specifi cation for the ad will typically give information like the following:

 Type Area (mm) Trim Size (mm) Bleed Size (mm)

Ad Size Height Width Height Width Height Width

Full Page 273 186 297 210 303 216 

What this means is that the size for the ad itself is 297 mm high by 210 mm wide. Any critical content on the ad 

should ideally sit within the Type Area, which is sometimes called the Safe Area (so no closer than 12 mm to the 

edge in the example above) – although these days this is not such a critical requirement.

Being a Bleed ad means that any elements that run up to the edge of the main ad area (the Trim Size) need to 

extend off the page by the bleed amount (3 mm in this example). The usual bleed values are 3, 4 or 5 mm and 

generally are the same all around the ad, but be careful as occassionally publishers want different bleed values 

on different edges of the ad. The bleed area is to make sure that when the paper is trimmed after it has been 

printed that there is no white edge to the trimed page should the trimmimng process be slightly mis-aligned.

Below is an example New Document dialogue box (in Adobe InDesign) showing how to set up the Trim Size 

and the Bleed amount (and even how to set the margins to delineate the Type Area.
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Lastly, a Trim & Bleed ad will require Crop Marks, which are there to show the printer where the ad ends and 

the bleed area starts. In almost all instances the publisher will want these crop marks set in white space outside 

of the bleed area, with the distance on each side between the edge of the ad (the Trim Size) and the edge of 

the white space (the edge of the PDF) being 10 mm. If they do not specify how much white space they need, 

assume that it is 10 mm. If the specifi cation mentions a pass4press PDF, that requires 10 mm of white space.

On the right is an image showing the top left hand corner of an ad, with the edge/

trim of the ad represented by the green line, and the bleed extending outside the trim 

by 3 mm, and the crop marks sitting outside the bleed, within the additional 10 mm 

of white space (although only 7 mm of white space is visible because of the 3 mm 

bleed). 

We will explain how to create these crop marks in the next section (PDF Creation).

Crop to Bleed Ads

The last kind of ad we call a Crop to Bleed ad. Not too many publishers require these ads but a few UK national 

newspaper supplements do as well as a few overseas publications. The main thing about Crop to Bleed ads is 

that they require Bleed but do not want the white space outside or the crop marks – they want the PDF size to 

exactly match the Bleed size. 

To create a Crop to Bleed ad you start with exactly the same process as with a Trim & Bleed ad – setting up 

your trim size and bleed values in the New Document dialogue box (as in the picture on the bottom of the 

previous page). It is only when you are creating the PDF that you ensure that the PDF is ‘cropped to the bleed’ 

and that will be explained in the next section (PDF Creation).

PDF Creation
In almost all instances publishers require their ad fi les supplied in the PDF-X/1a:2001 fi le format. If you are using 

InDesign to generate your artwork then this is really straightforward to achieve.

Once you have fi nsihed your artwork (and extended 

any elements off the page by the bleed amount, 

for Trim & Bleed and Crop to Bleed ads) select the 

Export... menu item under the File menu. You will be 

asked for a fi le name, and where to save your fi le; 

make sure you have the Adobe PDF (Print) option 

selected in the Format pop-up list (see the image 

on the right).
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Once you have entered your fi le name and selected where you want to save the fi le, click Save and the Export 

Adobe PDF dialogiue box will appear. To create a PDF/X-1a:2001 fi le simply select that option from the pop-up 

list at the top (Adobe PDF Preset) – see image below.

Before you click the Export button to create your fi le though, you just need to check some settings to make sure 

you create the correct PDF for your ad size type (Type Area, Trim & Bleed or Crop to Bleed). To do this you need 

to select the ‘Marks and Bleeds’ option in the list on the left hand side of the dialogue box.

Type Area Ad

For a Type Area ad make sure that you 

have no Printer’s Marks turned on and that 

your Bleed values are set to 0 mm (see the 

example on the right).

Trim & Bleed Ad

For a Trim & Bleed ad tick the Crop Marks 

check box, make sure that your bleed settings 

are correct and set your Offset value to 

4.7 mm. An Offset value of 4.7 mm creates 

the 10mm of white space that is generally 

required (because an InDesign Crop Mark 

is 5.3 mm long and 5.3 plus 4.7 equals 10). If 

the publisher specifi es a different amount 

of white space the adjust the offset value 

accordingly (so if they want 12 mm for 

example, make the offset value 6.7 mm).



The Qmuli ad.hoc Guide

Crop to Bleed Ad

For a Crop to Bleed admake sure that you 

have no Printer’s Marks turned on and that 

your Bleed values are set to the correct value 

(3 mm in the example on the right).

Once you have entered the correct information in Marks and Bleeds section you can click the Export button and 

your ad fi le will be generated eactly as it should be. 

Prices
The ad.hoc pricing structure is very straightforward, with just 4 prices to make it easier and cheaper for you 

to deliver your ads. Our primary charges (ad.hoc standard, plus and gatekeeper) cover fl ight check, fi x (if 

required), colour optimisation, managing approval, delivering the ad fi le and providing confi rmation of receipt.

ad.hoc standard: £30.00

Includes Covers all UK publications that Qmuli can deliver to directly (such as Associated titles, Telegraph titles, 

FT, all regional UK press, most magazines).

ad.hoc plus:  £40.00

Covers all non-UK publications and publications in the UK where Qmuli need to deliver through a third party 

system or web portal (such as Guardian/Observer titles, Mirror titles, News International titles, Express Group 

magazine supplements, Nat Mags titles and a few other magazines).

ad.hoc gatekeeper: £50.00 + Gatekeeper charge

We pay the gatekeeper charge and pass it on to you at cost. Covers all publications carrying a mandatory 

gatekeeper charge (Express & Star Newspaper titles, Independent titles, some Irish newspaper titles).

ad.hoc rush:   £15.00 

Added to any of the above charges if we receive the ad within 2 hours of the copy deadline (usually after 3:00 

pm), or if you require same day delivery and we receive the ad after 4:00 pm.


